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Abstract 
Cost analysis is a method to enhance the costs efficiency by evaluating the 

corporate profitability. In today business environment of global competition, war 
pressures, new markets and demographics, firms are changing their approach to 
cost control. In fact, the strategic cost analysis provides useful information for the 
short and long-term decision-making in order to achieve the growth corporate 
goals.  

In the current phase of global competition (Global Shortage Management) 
corporations must adapt their strategic cost analysis (Value Analysis, Value 
Engineering or Value Management) to specific competitive policies adopted in 
certain markets, which may concern 'Planned Obsolescence', 'Total Quality 
Management (TQM)' or 'Zero Defects Productions' objectives 
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1. Value Analysis and Competition 

In a competitive market, costs (fixed and variables), price, quality and timing 
have critical roles in the durable success of a firm.  

Management choices regarding price-quality-timing derive from specific analyses 
focused on sales forecasts in a given competitive context. 

□ Value analysis originated in 1942 at General Electric Co. 
under the direction of Larry Miles, who set himself the problem of 
analysing products line by line in order to reduce their costs. In 
these products, about 50 percent of the total direct cost was made 
up of materials purchased externally (raw materials, semi-
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finished products, components). Value analysis was so successful 
that GE wanted to keep the new method of operation secret for 
many years (Miles, 1972). 

The purchase, use and sale of products depend on numerous technical, economic 
and psychological elements that require a continuous task for a balance between 
costs to be incurred and quality levels to be respected for the function of use. 
Moreover, prices, quality and timing do not identify absolute concepts but relative 
ones, with respect to the function to which a good is intended and the degree of 
satisfaction expected. 

□ The best quality from: the purchaser's point of view is the 
quality which is best adapted to his particular. need... Quality 
buying does not mean. buying supplies, materials, and so forth, of 
a grade better than that demanded by the particular use to which 
it is, to be put. To fail to understand this is to misinterpret 
entirely' the insistence of the industrial buyer on quality…the 
determination of the proper quality constitutes the most important 
factor sought after by the procurement officer (Levis, 1933).   

 The ‘value’ of a product/service is, in a nutshell, the performance/cost ratio (V = 
P/C). The value therefore increases if the relative cost decreases, with the same 
performance; or if performance increases, at the same cost; or, finally, if 
performance increases, but the customer is willing to pay higher costs. Value 
analysis improves the value ratio (function/cost) by focusing on all components of 
the product cost. This analysis includes the manufacturing process cost and 
proposes solutions to increase value or functions at the existing cost or remove 
costs while preserving quality and functions. 

Value analysis is a method to enhance the costs efficiency by evaluating the 
functions of a product. Value analysis searches for alternative solutions that allow 
costs reduction with change, or modifications in the existing components and 
functions. 

Value analysis refers to an existing product with many complete design and 
production cycles for insights into potential value improvement. The result solves 
problems and reduces life cycle costs while improving performance and quality. 

The alignment of the value to certain needs involves examining the consistency 
between the cost of the asset and its fundamental characteristics, also in relation to 
the substitutability of the elementary factors that contribute to qualifying the 
required quality standard. Managers’ decisions to maintain the resource allocations 
due to product market competition can be costly, especially during periods of sales 
decreases. Under the traditional model of cost behavior, costs are assumed to be 
either fixed or move proportionately and symmetrically with sales changes 
(Rounaghi et al., 2021). 
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In a global competitive world, cost analysis focused on competition is a   
management critical factor oriented to reduce costs and increase customer 
satisfaction. 

2.  Costs, Value Analysis and Global Competition 

In today business environment of global competition, war pressures, new markets 
and demographics, firms are changing their approach to cost control and 
structuring. Globalisation has radically modified the traditional basic principles of 
industrial output, constituted by: the static localisation of manufacturing facilities; 
the presence of workers on the manufacturing plants; stocks of raw and semi-
finished materials and finished goods stored close to the manufacturing plants and 
consumer markets (Brondoni,2008). 

On global markets, businesses pursue growth objectives according to logics of 
‘market-space competition’. Competitive boundaries are not a given, a known and 
stable element of the decision-making process, but rather a changing factor, whose 
profile is modified as an effect of the actions/reactions of global firms and 
governments (Brondoni,2014). 

In the nowadays competitive globalisation, the global business model based on 
the progressive disappearance of marginal global companies (oversize economy, 
characterized by lower production and sales costs, and by large company size) is 
now inadequate for aggressive global corporate policies focused on global shortage 
management (Brondoni,2019). 

The Russian-Ukrainian war it producing a new major economic shock, pushing 
the biggest corporations towards an outburst of the basic drivers of global 
capitalism. The Russian-Ukrainian war determines the transition to new pro-duction 
structures (smart factories) characterized by digital and interconnected processes 
and production systems able to make the best use of available resources (global 
shortage management) (Brondoni, 2022). 

 In fact, the strategic cost analysis provides useful information for the short and 
long-term decision-making in order to achieve the growth corporate goals.  

In the mid-1940s, value analysis was applied by large US corporations oper-ating 
in national markets with very limited competition and controlled innovation 
processes. In uncompetitive markets, value analysis is only focused on analysing 
existing products and evaluating them to improve their functioning or reduce costs. 
A step-by-step plan helps assess different aspects of a product, such as functions, 
alternative components, design, and costs. Value analysis includes function 
analysis, during which a product is broken down into components that are reviewed 
later. 

In today's global markets, however, corporations must adapt their strategic cost 
analysis to specific product competitive targets for certain markets, which in 
different circumstances may concern 'Planned Obsolescence', 'Total Quality 
Management (TQM)' or 'Zero Defects Productions' objectives (Brondoni, 2018).  

 
Edited by: Niccolò Cusano University                                                         ISSN: 1593-0319 
 

12 

 

 

http://symphonya.unicusano.it/


 SYMPHONYA Emerging Issues in Management, 1, 2024 
symphonya.unicusano.it 

3. Value Analysis in Planned Obsolescence. The Costs Primacy (Focus on 
Short-Term Profit)  

The planned obsolescence concept was introduced into corporate culture as 
business policies aimed at sustaining sales in saturated and stagnant markets. 

 

□ The planned obsolescence concept was introduced into 
corporate culture by Brooks Stevens, a US designer active in the 
furniture, automotive, and rail transport industries. Brooks 
Stevens defined planned obsolescence as business policies aimed 
at sustaining sales in saturated and stagnant markets as, 
“instilling in the buyer the desire to buy something a little newer, 
a little better, and a little sooner than necessary” (Adamson & 
Gordon, 2003). 

 
□ Planned obsolescence developed with the fierce competition 

in the US automobile industry, which saw Henry Ford, founder of 
the Ford Motor Company, and Alfred Sloan, CEO of General 
Motors in direct opposition. Large US companies, starting with 
General Electric, began to invest in R&D with the mission to 
produce and design “the next best thing”, and at the same time, 
design ways to make previous products useless (Reichwald & 
Bullinger, 2008). 

With planned obsolescence, a product is deliberately designed to have a spe-cific 
and usually shortened lifespan. The product is designed to last long enough to 
develop a customer’s lasting need (Bulow, 1986). The role of de-sign in the 
management of obsolescence can be very important. As technology moves towards 
faster, better, more efficient devices and products, designers are faced with the 
difficult choice of whether to use a component that is readily available, but runs the 
risk of becoming obsolete more quickly (Brondoni, 2018; Swan, 1972). 

In summary, the value analysis involves the preliminary study of the functions 
assigned to a given product or production, the economic quantification of the 
characteristic elements, and finally the search for alternative solutions, suitable for 
performing the same functions at a lower cost and without compromising other 
relevant aspects, such as availability in the desired time, degree of reliability, etc. 

Value analysis procedures require considerable effort and show appreciable 
results when they concern goods purchased in large quantities; cost reductions, 
even of small unit amounts, can on the whole make a positive contribution to 
product profitability (Lewis, 1933). However, value analysis is also applicable to 
goods purchased in limited quantities, particularly when the unit cost is high and 
the lack of a recent design review foreshadows significant opportunities for better 
profits. 
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The use of value analysis with very close time intervals requires careful 
evaluation of the medium-long term effects. In fact, interventions of limited 
magnitude are usually hardly perceptible to buyers, while the cumulative effect of a 
series of changes may lead to a progressive variation of the expected function over 
time, with non-reversible consequences for the characteristics of the processed 
products. 

4. Value Engineering in Total Quality Management. The Client Primacy 
(Focus on Market-driven Costs) 

Design management focused on total quality refers to an engineering design 
method used to enhance quality and productivity in organisations. By improving 
quality, companies will reduce costs and increase productivity (Brondoni,2018). 

The costs of implementing a design management approach focused on total 
quality management (TQM) are less important than the direct and indirect costs 
linked to problems of quality non-conformance. The costs that firms may avoid can 
be identified in prevention (quality planning; product specifications; training), 
appraisal (vendor approval; quality audits; inspections and verifications of 
incoming materials), internal failure (waste and scrap; failure analysis; removal of 
errors or defective materials; reworks), and external failure costs (complaints; 
warranty claims; returns; transportation; repairs) (Sung et al, 2010). 

Product design focused on total quality compare actual costs to market-driven 
target costs. Target costs are established somewhere between standard costs and 
allowable costs which are determined by subtracting a target profit margin from the 
target price. 

□ The target price is the price that would provide the company 
with a competitive edge in the market. This approach is dynamic 
since the target costs are continuously reduced, both during and 
after the design stage to promote continuous improvement 
(Martin et al., 1992). 

Japanese corporations introduced, since the 70’, the new total quality approach 
focused on a vision of international design product engineering. Rather than relying 
purely on product inspections, Japanese manufacturers focused on improving all 
organizational processes through those who use them, introducing a new concept of 
value analysis called ‘value engineering’. 

Value analysis itself concerns goods already existing on the market and differs 
from value engineering, which specifically concerns detailed comparative technical 
and economic studies conducted before starting the production of a certain good, 
and specifically applied to 'Total Quality Management' projects. 

Value engineering appears during the development of new goods. A company 
uses teamwork to analyse and evaluate the product to improve its functions and 
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reduce costs. This process is conducted before any investments in tooling, 
equipment, or plant are made. Value engineering applies to the initial design phase, 
where a component model may contain features the designer used to perform 
functions still in an approximate and not definitive way.  

The different phases of value engineering include: the feasibility study of the 
project; the evaluation of the price-cost; the identification of alternative solutions; 
and finally the verification of the competitiveness of the identified solution. 

The analysis of the project is aimed at identifying the characteristic design 
elements of certain products and estimating the limits of variability in compliance 
with the tasks to be performed. 

Value engineering can improve the profitability of an initial launch that can carry 
sunk non-recurring engineering costs. Value engineering is focused on alternative 
solutions in the initial design to avoid excessive costs into a product launch.  

The opportunity to apply value engineering can be traced back to various causes, 
including: the periodic analysis imposed by the development of technologies; or the 
need to verify the level of obsolescence of certain products in comparison with 
competitors' offers.  

Value engineering surveys are also very useful for limiting the short-term effects 
of inflationary phenomena on the structure of prices and production costs. 
Moreover, when the phenomena of disturbance of the economic environment take 
on a structural character, the limits in the application of subsequent analyses of the 
project value to the same asset become apparent. 

In the project analysis, the price-cost checks primarily aim to assess the economic 
coherence between the characteristic factors of specific goods and their costs, to 
identify factors and costs considered excessive; value engineering's surveys also 
make it possible to deepen the knowledge of the product costs of the main 
competitors, and therefore to be able to prepare suitable competitive supports. 

Value engineering surveys often attribute a privileged role to price analysis, 
especially when sudden and large environmental changes stimulate to focus value 
engineering on containing production costs through a critical study of the project. 
In reality, the critical examination of value is a technique that can be applied 
systematically and independently of contingent market and competition 
phenomena. Indeed, periodic reviews of the value structure of projects can show 
significant opportunities in the adoption of new materials, techniques, and methods. 

Value engineering is aimed at identifying new solutions to enhance the basic 
functions of a company's offer. The idea development activity therefore aims to 
identify possible alternatives with which to achieve the expected function at lower 
costs. 

The identification of alternative solutions usually considers:  
‒  the product design elements, e.g. the effects of an increase in tolerances, the 

use of less valuable materials, etc.;  
‒  the characteristics of the production process, whether the adoption of a given 

component allows for a more advanced or less expensive process, whether the 
introduction of suitable technical means improves its performance, etc. Often, 
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new material choices require additional detailing and, potentially, new parts for 
installation;  

‒ purchasing policies, examining whether the same component can have 
different uses, in order to achieve significant cost savings. 

Due to the many elements to be considered, the preliminary technical verification 
of feasibility is often carried out in close collaboration with potential bidders up to 
the realization of the prototypes in order to make the maximum use of the 
respective technological and market knowledge. Value engineering can have a 
positive outcome for all stakeholders. When everyone actively participates in value 
analysis, creativity can be deployed in different ways to meet project goals. 

□ Buyers and sellers often work closely together in developing 
new products. Sellers can obtain valuable reactions to product 
features by presenting their proposed working specifications to 
potential users. It is usually not too difficult for a manufacturer to 
obtain answers from users, because the latter often have a lot to 
gain as a result of the development work.. Potential buyers are 
often willing to test new industrial products under actual 
operating conditions. Some buyers conduct these tests on their 
own premises and encourage members of the seller's development 
group to be present during long periods of testing. (BOYD & 
MASSY, 1972). 

 
□ Brembo is an international leading company in the 

production of high-performance braking systems for cars, 
motorcycles and commercial vehicles. Brakes designed for high-
performance automobiles offer superior performance to 
traditional brakes. The alloy used for sports brakes was 
developed by Brembo in collaboration with some of the best 
experts in the metallurgical sector. 

Finally, the analysis of the design value (value engineering) involves the 
verification of possible alternatives. This phase of the investigation high-lights a 
considerable complexity and delicacy, as the verification involves a joint analysis 
of the technical, economic and functional aspects of the product. In these analyses 
initial costs are important, but firms must also consider the long-term costs of a 
project. Long-term costs often outweigh the initial cost of design and production, 
and firms must consider three types of long-term costs at the start of a project, and 
especially: equipment costs; material costs; and personnel costs.  

Value engineering is used to solve problems, identify and eliminate unwanted 
costs and improve function and quality. The value engineering process is meant to 
optimize initial and long-term investment, seeking the best possible value for the 
lowest cost. 
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5.Value Management in Zero Defects Productions. The Competitors Primacy 
(Focus on Competition-driven Costs) 

Zero defects management program is focused on the reduction of defects through 
prevention in industrial production. Zero defects production is a design engineering 
philosophy aimed at increase profits by increasing revenues and eliminating the 
costs of failures. Every defect represents a cost and these costs include wasted 
materials, working and inspection time, rework, lost revenue, etc.(Crosby, 1979; 
Halpin, 1966). A lower quality material can also increase long-term replacement 
costs. Replacing materials can be costly, especially later in the design or in the 
production process. 

  The philosophy of production management focused on zero defects reinforces 
the basic tenets of lean production for waste minimization and continuous 
improvement; a concept originally developed in Japan in the mid-1970s by the 
Toyota Motor Corporation (Brondoni, 2018; Levitt, 1983). 

In the current phase of global competition (Global Shortage Management 2020-
today) (Brondoni, 2014), the major Japanese corporations are aiming at changing 
the rules of the competitive game by adding extra value to their products and re-
focusing corporate efforts on customer service.   

  From the 1980s, competition among Japanese firms was centered on reaching a 
zero defects level in product quality; today the emphasis is on achieving zero 
defects also in customer service, beginning from the network product concept9, i.e., 
network industrial design engineering. 

  With zero defects productions, companies do not limit the evaluation of process 
and production costs to the restricted scope of different combinations of price, 
quality and operations management, attributing specific relevance to the individual 
key factors. This behavior focuses attention on the elementary economic factors of 
the offer, and therefore neglects that in the evaluation of alternative solutions other 
criteria may exist, deriving from network negotiations, conducted on the basis of 
official standards or known and accepted conditions. 

  From a Global Shortage Management view, cost management focuses on the 
differential value of solutions suitable for carrying out defined functions when the 
production processes highlight marked uniqueness, or require complex planning 
and in-depth validity checks. 

  The elements that can be used for comparing alternative offers produced by 
outside firms is indicated in Figure 1, which identifies the following evaluation 
criteria: general characteristics of the offering company; opportunities for 
collaborative relationships with particular units; economic aspects of the offer; 
design, technical and production capabilities of potential suppliers; operational 
characteristics of the offering company. The various criteria are therefore divided 
into multiple attributes, which represent the factors that can be adopted in concrete 
terms. particular, a global company’s success is conditioned by its ability to manage 
the system of intangible product assets (product design, brand, pre/after-sales 
services) and intangible corporate assets (corporate culture, corporate identity, and 
information system) in a competitive or market-driven perspective. 
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Figure 1: Value Management for Comparing Firms’ Alternative Offers 
 

 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 

 
Design management focused on zero defects endorses continuous product 

improvements by creative imitation. This is the never-ending effort to totally 
eliminate all forms of error, including reworks, over-design, unproductive time, 
inventory, idle facilities, and many intangible factors (Schneiderman,1986).  

□  Strategic value analysis (SVA) integrates decision analysis 
with well-known principles of business strategy to develop 
spreadsheet-based models that select among alternative paths to 
competitive advantage. These models rank strategic alternatives by 
evaluating in one spreadsheet the competitive intelligence about 
rivals, customers, and suppliers, together with the value of the 
business position on key resource factors for success (Young, 
2001). 

1.GENERAL CHARACTERISTICS            
   OF THE OFFERING COMPANY           

- Company size 
- Production skills  
- Business organization  
- Technological upgrading  
- Corporate image/awareness  
- Production upgrading 
- Conduct in resolution of 

disputes 

2. RELATIONSHIP 
OPPORTUNITIES 

- Geographical location  
- Firm prestige  
- Results of previous reports 
- Products image  
- Know-how, patents, licences     
- Personnel Development Plans  
- Reciprocity relations 

 

4. PRODUCTION & DESIGN 
    SKILLS 

- Project objectives  
- Design constraints                  
- Project organization  
- Operational phases  
- Execution times  
- Project Managers 

 

5. OPERATIONAL            
    CHARACTERISTICS  

- Type of production plants  
- Control systems 
- Technical assistance  
- Staff training programmes  
- Maintenance services  
- Information flows  
- Operational flexibility 

3. OFFER’ ECONOMIC 
    ASPECTS  

- Price  
- Quality  
- Reliability  
- Quantity discounts 
- Terms of payment 
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Finally, cost management analysis focused on zero defects production aims to 
estimate the overall differential of individual offers, by sending a defined 
production outside the company and therefore eliminating the related fixed 
production costs, as well as the related direct variable costs. The possible 
alternatives must therefore be examined extensively, integrating the elementary 
economic factors with specific criteria on the degree of coherence between the 
expectations of the purchasing organization and the 'capabilities' of the offering 
companies (SHETH,1973; Willets,1969). 

  

Bibliography 

Adamson, G., & Gordon D. (2003), Industrial Strength Design: How Brooks Stevens Shaped Your 
World, MIT Press, Cambridge. 

Baur, C. & Wee D., (2015).  Manufacturing’s Next Act, McKinsey & Company, June. 
Borja De Mozota, B., & Young, K.B. (2009). Managing Design as a Core Competency: Lessons 

from Korea, Design Management Review, 20, (2), 66-76.  
http://dx.doi.org/10.1111/j.1948-7169.2009.00009.x 

Brondoni, S.M., (2023). Russian-Ukrainian War, BRICS+ & Global  Markets:  New  Management   
Competitive Landscapes. Symphonya.Emerging Issues in Management (symphonya.unicusano.it), 
(2), 7-  15.  
https://dx.doi.org/10.4468/2023.2.02brondoni 

Brondoni, S. M. (2022). Competitive Shortage Management, Global Markets & Sustainable 
Development Goals. Symphonya.Emerging Issues in Management (symphonya.unicusano.it), (2), 
6–13.  
https://doi.org/10.4468/2022.2.02brondoni 

Brondoni, S.M. (2022). Russian-Ukrainian War, Innovation, Creative Imitation & Sustainable 
Development. Symphonya. Emerging Issues in Management (symphonya.unicusano.it),1,4-9. 
https://dx.doi.org/10.4468/2022.1.02brondoni 

Brondoni, S. M. (2019). 4.0 IR, Oversize Economy and the Extinction of Mammoth Companies. 
Symphonya. Emerging Issues in Management (symphonya.unicusano.it),99, 2, 8–24. 
https://doi.org/10.4468/2019.2.02brondoni 

Brondoni S.M., (2018). Planned Obsolescence, Total Quality, Zero Defects and Global Competition, 
Symphonya. Emerging Issues in Management (symphonya.unimib.it), 2, 8-20. 
http://dx.doi.org/10.4468/2018.2.02brondoni 

Brondoni, S.M. (2014). Global Capitalism and Sustainable Growth. From Global Products to 
Network Globalisation, Symphonya. Emerging Issues in Management (symphonya.unimib.it), 1, 
10 – 31. 
http://dx.doi.org/10.4468/2014.1.02brondoni 

Brondoni, S.M. (2015). Global Networks, Outside-In Capabilities and Smart Innovation, 
Symphonya. Emerging Issues in Management (symphonya.unimib.it), 1, 6-21. 
http://dx.doi.org/10.4468/2015.1.02brondoni 

Bulow, J. (1986). An Economic Theory of Planned Obsolescence, The Quarterly Journal of 
Economics, 101, (4), 729-749.  
http://dx.doi.org/10.2307/1884176 

Edited by: Niccolò Cusano University                                                         ISSN: 1593-0319 
 

19 

 

 

http://symphonya.unicusano.it/
http://dx.doi.org/10.1111/j.1948-7169.2009.00009.x
https://dx.doi.org/10.4468/2023.2.02brondoni
https://dx.doi.org/10.4468/2022.1.02brondoni
https://doi.org/10.4468/2019.2.02brondoni
http://dx.doi.org/10.4468/2014.1.02brondoni
http://dx.doi.org/10.4468/2015.1.02brondoni
http://dx.doi.org/10.2307/1884176


 SYMPHONYA Emerging Issues in Management, 1, 2024 
symphonya.unicusano.it 

Crawford, R.J. (1998). Reinterpreting the Japanese Economic Miracle, Harvard Business Review, 
January-February, 179-184. 

Crosby, P.B. (1979). Quality is Free: The Art of Making Quality Certain, McGraw-Hill, New York. 
Davis Nicholas, O'Halloran Derek, (2018). The Fourth Industrial Revolution is Driving Globalization 4.0, 

Shaping the Future of Production, World Economic Forum, Cologny. 
De Boer,E.  Hernandez Diaz, D. & Leurent, H. (2018). The Fourth Industrial Revolution and the Factories 

of the Future, Shaping the Future of Production, World Economic Forum, Cologny. 
Deming, W.E. (1982). Out of the Crisis, MIT Center for Advanced Engineering Study, Cambridge. 
Dillon, L.S. (1990). Can Japanese Methods be Applied in the Western Workplace? Quality 

Progress, October, 27-30.  
Doloi, H.K. (2007). Developing an Integrated Management System for Optimising Project Options, 

Journal of Enterprise Information Management, 20, (4), 465-486. 
http://dx.doi.org/10.1108/17410390710772722 

Feitzinger, E., & Lee, H.L. (1997). Mass Customization at Hewlett-Packard: The Power of 
Postponement, Harvard Business Review, January/February, (1), 116-121. 

Ford, H. (1992). My Life and Work, Macmillan, New York. 
Halpin, J.F. (1966). Zero Defects: A New Dimension in Quality Assurance, McGraw-Hill, New York. 
Hayes, R.H. (1981). Why Japanese Factories Work, Harvard Business Review, July-August, 57- 66.  
Hiam, A. (1992). Closing the Quality Gap: Lessons from America's Leading Companies, Prentice 

Hall, Englewood Cliffs.  
Hunt, V.D. (1992). Quality in America: How to Implement a Competitive Quality Program. 

Business One Irwin, Homewood. 
Imai, M. (1986). Kaizen: The Key to Japan's Competitive Success, McGraw-Hill Publishing Co., 

New York. 
Jablonski, J.R. (1992). Implementing TQM, 2nd ed., Technical Management Consortium, 

Albuquerque.  
Juran, J.M. (1979). Quality Control Handbook, Third Edition, McGraw-Hill, New York. 
Kotler, P., Rackham, N., & Krishnaswamy, S. (2006). Ending the War between Sales & Marketing, 

Harvard Business Review, July/August, 84, (7/8), 68-78. 
Lambin, J-J. (2000). Market-Driven Management: Strategic and Operational Marketing, MacMillan, 

London. 
Levitt, T. (1983). The Globalization of Markets, Harvard Business Review, 61, 3, May/June, 92-102. 
Lua, Y.A., Yu, G.X., Sow, W.Z., & Jang, W.L. (2012). Life Cycle Approach to Obsolescence 

Management, DSTA Horizons, 19-26. 
Martin. J.R., Schelb, W.K., Snyder, R.C., & Sparling J.C. (1992). Comparing the Practices of U.S. 

and Japanese Companies: The implications for Management Accounting, Journal of Cost 
Management, Spring, 6-14. 

Miles, L. D. (1972). Techniques of Value Analysis and Engineering, New York: McGraw-Hill 
Reichwald, R., & Bullinger, A.C. (2008). Innovation and Ontologies: Structuring the Early Stages 

of Innovation Management, Springer, München. 
Rieple, A., Pironti, M., & Pisano, P. (2012). Business Network Dynamics and Diffusion of 

Innovation, Symphonya. Emerging Issues in Management (symphonya.unimib.it), 2, 13-25. 
http://dx.doi.org/10.4468/2012.2.02rieple.pironti.pisano 

 Rounaghi, M.M., Jarrar, H. & Dana, LP (2021). Implementation of Strategic Cost Management in 
Manufacturing Companies: Overcoming Costs Stickiness and Increasing Corporate 
Sustainability, Future Business Journal, 7, 31. 
https://doi.org/10.1186/s43093-021-00079-4 

Edited by: Niccolò Cusano University                                                         ISSN: 1593-0319 
 

20 

 

 

http://symphonya.unicusano.it/
https://www.weforum.org/agenda/authors/nicholas-davis
https://www.weforum.org/agenda/authors/derek-ohalloran
https://www.weforum.org/system-initiatives/shaping-the-future-of-production/articles
https://www.weforum.org/agenda/authors/helena-leurent
https://www.weforum.org/system-initiatives/shaping-the-future-of-production/articles
http://dx.doi.org/10.1108/17410390710772722
http://dx.doi.org/10.4468/2012.2.02rieple.pironti.pisano
https://doi.org/10.1186/s43093-021-00079-4


 SYMPHONYA Emerging Issues in Management, 1, 2024 
symphonya.unicusano.it 

Rust, R.T., Moorman, C., & Bhalla, G. (2010). Rethinking Marketing, Harvard Business Review, 
January/February,  1-10.  

Sasaoka, K. (1984). Our TQC Experience as a Partner of America, Seminar and Plant Tour to Study 
Productivity of Japanese Industry, The Cambridge Corporation, Tokyo. 

Schmalensee, R. (1970). Regulation and the Durability of Goods, Bell Journal of Economic Goods 
and Management Science, Spring, (1), 54-64. 
http://dx.doi.org/10.2307/3003022 

Schmalensee, R. (1979). Market Structure, Durability and Quality: A Selective Survey, Economic 
Inquiry, April, 17, (2), 177-196.  
http://dx.doi.org/10.1111/j.1465-7295.1979.tb00307.x 

Schneiderman, A.M. (1986). Optimum Quality Costs and Zero Defects: Are They Contradictory 
Concepts? Quality Progress, 19, (11), November, 28-31.  

Sung, T-J., Lu, Y-T., Ho. S-S. (2010). Time-Based Strategy and Business Performance under 
Environmental Uncertainty: An Empirical Study of Design Firms in Taiwan, International 
Journal of Design, December, 4,(3),  29-42.  

Sheth, J. (1973). A Model of Industrial Buyer Behavior, Journal of Marketing, 37, October, 50-56. 
Swan, P.L. (1972). Optimum Durability, Second-Hand Markets and Planned Obsolescence, Journal 

of Political Economy, 80, (3), May-June, 575-585. 
https://doi.org/10.1086/259906 

Takeuchi, H. (1981). Productivity: Learning from the Japanese, California Management Review, 
Summer, 23, (4), 5-18. 
http://dx.doi.org/10.2307/41164926 

Turpin, D.V. (1985). Japanese Approaches to Customer Satisfaction: Some Best Practices, Long 
Range Planning, June, (3), 84-90.  
https://doi.org/10.1016/0024-6301(95)00014-A 

von Hippel, E. (2005). The Democratization of Innovation, MIT Press, Cambridge 
Willets, W. (1969).  Fundamentals of Purchasing, Appleton-Century-Crofts, New York. 
Young, G. (2001). “Strategic Value Analysis” for Competitive Advantage, Competitive Intelligence 

Review, 10, 2, 52-64 
https://doi.org/10.1002/(SICI)1520-6386(199932)10 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Edited by: Niccolò Cusano University                                                         ISSN: 1593-0319 
 

21 

 

 

http://symphonya.unicusano.it/
http://dx.doi.org/10.2307/3003022
http://dx.doi.org/10.1111/j.1465-7295.1979.tb00307.x
https://doi.org/10.1086/259906
http://dx.doi.org/10.2307/41164926
https://doi.org/10.1016/0024-6301(95)00014-A


<<

  /ASCII85EncodePages false

  /AllowTransparency false

  /AutoPositionEPSFiles true

  /AutoRotatePages /None

  /Binding /Left

  /CalGrayProfile (Dot Gain 20%)

  /CalRGBProfile (Adobe RGB \0501998\051)

  /CalCMYKProfile (Coated FOGRA39 \050ISO 12647-2:2004\051)

  /sRGBProfile (sRGB IEC61966-2.1)

  /CannotEmbedFontPolicy /Warning

  /CompatibilityLevel 1.4

  /CompressObjects /Tags

  /CompressPages true

  /ConvertImagesToIndexed true

  /PassThroughJPEGImages true

  /CreateJobTicket false

  /DefaultRenderingIntent /Default

  /DetectBlends true

  /DetectCurves 0.0000

  /ColorConversionStrategy /LeaveColorUnchanged

  /DoThumbnails false

  /EmbedAllFonts true

  /EmbedOpenType false

  /ParseICCProfilesInComments true

  /EmbedJobOptions true

  /DSCReportingLevel 0

  /EmitDSCWarnings false

  /EndPage -1

  /ImageMemory 1048576

  /LockDistillerParams false

  /MaxSubsetPct 100

  /Optimize true

  /OPM 1

  /ParseDSCComments true

  /ParseDSCCommentsForDocInfo true

  /PreserveCopyPage true

  /PreserveDICMYKValues true

  /PreserveEPSInfo true

  /PreserveFlatness false

  /PreserveHalftoneInfo false

  /PreserveOPIComments true

  /PreserveOverprintSettings true

  /StartPage 1

  /SubsetFonts true

  /TransferFunctionInfo /Apply

  /UCRandBGInfo /Preserve

  /UsePrologue false

  /ColorSettingsFile ()

  /AlwaysEmbed [ true

  ]

  /NeverEmbed [ true

  ]

  /AntiAliasColorImages false

  /CropColorImages false

  /ColorImageMinResolution 300

  /ColorImageMinResolutionPolicy /OK

  /DownsampleColorImages true

  /ColorImageDownsampleType /Bicubic

  /ColorImageResolution 300

  /ColorImageDepth -1

  /ColorImageMinDownsampleDepth 1

  /ColorImageDownsampleThreshold 1.50000

  /EncodeColorImages true

  /ColorImageFilter /DCTEncode

  /AutoFilterColorImages true

  /ColorImageAutoFilterStrategy /JPEG

  /ColorACSImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /ColorImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /JPEG2000ColorACSImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /JPEG2000ColorImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /AntiAliasGrayImages false

  /CropGrayImages false

  /GrayImageMinResolution 300

  /GrayImageMinResolutionPolicy /OK

  /DownsampleGrayImages true

  /GrayImageDownsampleType /Bicubic

  /GrayImageResolution 300

  /GrayImageDepth -1

  /GrayImageMinDownsampleDepth 2

  /GrayImageDownsampleThreshold 1.50000

  /EncodeGrayImages true

  /GrayImageFilter /DCTEncode

  /AutoFilterGrayImages true

  /GrayImageAutoFilterStrategy /JPEG

  /GrayACSImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /GrayImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /JPEG2000GrayACSImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /JPEG2000GrayImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /AntiAliasMonoImages false

  /CropMonoImages false

  /MonoImageMinResolution 1200

  /MonoImageMinResolutionPolicy /OK

  /DownsampleMonoImages true

  /MonoImageDownsampleType /Bicubic

  /MonoImageResolution 1200

  /MonoImageDepth -1

  /MonoImageDownsampleThreshold 1.50000

  /EncodeMonoImages true

  /MonoImageFilter /CCITTFaxEncode

  /MonoImageDict <<

    /K -1

  >>

  /AllowPSXObjects false

  /CheckCompliance [

    /None

  ]

  /PDFX1aCheck false

  /PDFX3Check false

  /PDFXCompliantPDFOnly false

  /PDFXNoTrimBoxError true

  /PDFXTrimBoxToMediaBoxOffset [

    0.00000

    0.00000

    0.00000

    0.00000

  ]

  /PDFXSetBleedBoxToMediaBox true

  /PDFXBleedBoxToTrimBoxOffset [

    0.00000

    0.00000

    0.00000

    0.00000

  ]

  /PDFXOutputIntentProfile (None)

  /PDFXOutputConditionIdentifier ()

  /PDFXOutputCondition ()

  /PDFXRegistryName ()

  /PDFXTrapped /False



  /CreateJDFFile false

  /Description <<

    /ITA <>

  >>

  /Namespace [

    (Adobe)

    (Common)

    (1.0)

  ]

  /OtherNamespaces [

    <<

      /AsReaderSpreads false

      /CropImagesToFrames true

      /ErrorControl /WarnAndContinue

      /FlattenerIgnoreSpreadOverrides false

      /IncludeGuidesGrids false

      /IncludeNonPrinting false

      /IncludeSlug false

      /Namespace [

        (Adobe)

        (InDesign)

        (4.0)

      ]

      /OmitPlacedBitmaps false

      /OmitPlacedEPS false

      /OmitPlacedPDF false

      /SimulateOverprint /Legacy

    >>

    <<

      /AddBleedMarks false

      /AddColorBars false

      /AddCropMarks false

      /AddPageInfo false

      /AddRegMarks false

      /BleedOffset [

        0

        0

        0

        0

      ]

      /ConvertColors /NoConversion

      /DestinationProfileName ()

      /DestinationProfileSelector /DocumentCMYK

      /Downsample16BitImages true

      /FlattenerPreset <<

        /PresetSelector /MediumResolution

      >>

      /FormElements false

      /GenerateStructure false

      /IncludeBookmarks false

      /IncludeHyperlinks false

      /IncludeInteractive false

      /IncludeLayers false

      /IncludeProfiles false

      /MarksOffset 6

      /MarksWeight 0.250000

      /MultimediaHandling /UseObjectSettings

      /Namespace [

        (Adobe)

        (CreativeSuite)

        (2.0)

      ]

      /PDFXOutputIntentProfileSelector /DocumentCMYK

      /PageMarksFile /RomanDefault

      /PreserveEditing true

      /UntaggedCMYKHandling /LeaveUntagged

      /UntaggedRGBHandling /UseDocumentProfile

      /UseDocumentBleed false

    >>

    <<

      /AllowImageBreaks true

      /AllowTableBreaks true

      /ExpandPage false

      /HonorBaseURL true

      /HonorRolloverEffect false

      /IgnoreHTMLPageBreaks false

      /IncludeHeaderFooter false

      /MarginOffset [

        0

        0

        0

        0

      ]

      /MetadataAuthor ()

      /MetadataKeywords ()

      /MetadataSubject ()

      /MetadataTitle ()

      /MetricPageSize [

        0

        0

      ]

      /MetricUnit /inch

      /MobileCompatible 0

      /Namespace [

        (Adobe)

        (GoLive)

        (8.0)

      ]

      /OpenZoomToHTMLFontSize false

      /PageOrientation /Portrait

      /RemoveBackground false

      /ShrinkContent true

      /TreatColorsAs /MainMonitorColors

      /UseEmbeddedProfiles false

      /UseHTMLTitleAsMetadata true

    >>

  ]

>> setdistillerparams

<<

  /HWResolution [2400 2400]

  /PageSize [612.000 792.000]

>> setpagedevice



